136, 2 SF
May 1, 2024—April 30, 2025 :
Green Bay Botanical Garden connects people with providing

year-round educational and recreational experiences for ever ein
an environment that engages, inspires, and refre
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Gues’rs Gﬁgr‘déd WPS Gorden of Lights

‘ \3)333

Guests oT’ren ed'12 concerts be’rween our
Dar Stumpf & e Reed Grand Concer’r Series
and S ﬁqox Concert Series

88 ,

Private rentals took place
including meetings, retreats, and celebrations

76

Weddings were held at the Garden
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Membership

Membership remained consistent, with dedicated households continuing
to support the Garden in every season.

6,284 2,852

Total member households — New and rejoining members
most popular membership is
the Family Level!

Volunteers

Year after year, volunteers remain essential to the
Garden'’s growth, lending their time, energy, and
passion to every corner of our work.

~

Total hours f /5 J\

% New volunteers

o

27

Groups from local businesses,
schools, and other organizations
volunteered 1,066 hours
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Rooted in Co

Our roots grow deep in northeast Wisc
) ' '
10:,5’08 8% ,_:\7,725

Gues’rs received a Native plants grown and
free daiPQeimission, donated to two City of Green
Bay Parks (Danz Park and
- ’920 Perkins Pork) as part of the
NorTheos’r;Wmconsm Pollinator
Vege’rcble plants grown and wCorridor Project
donated to Brown County ~{\
Community Gardens, We All Rise, 4
Seasonal Harvest LLC fincluding LY O
WDe Pere HS and Bayport HS) =)
- . o

1,336

Guests visited through Museums
for All, a reduced admission
program for SNAP recipients

1,075

Pounds of produce and 643 heads

of lettuce (Fork Farms Hydroponic

Station) donated to Paul's Pantry in
partnership with Aspiro

@ Daily admission passes and m
85 family memberships

donated to nonprofit
525 community partners 252

Community nonprofit guests Community nonprofit
received free admission fo -, guests enjoyed
explore the Bell Children’s Garden WPS Garden of Lights

for free thanks to support
from Schreiber

Additional Partnerships:

Parficipated in Aspir@'s No'Limits Ability Awareness
Campalgn throughout July to shiow people that having a disability
isn't a limitation on bak\; an active part of the community.

Collaborated with Oneida Natlon to showcase traditions and
culture during Fall Family Festival.

Kicked off WPS Garden of Lights season with special nonprofit guest
Casa ALBA Melanie during the annual Tree Lighting Ceremony.
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Education

Through school parfnerships and hands-on
experiences, our Education Team helps guests of
all ages deepen their roots in the natural world.

by 49

Students engaged in nature-based
learning plus 1,598 accompanying

teachers and adult guardians

1,739

Family members participated
in educational programs

1,148

Adult learners inspired
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Sustaining the Earth

The Garden champions sustainable practices that support a
resilient environment for future generations.

1,600 sq. ft. of turf converted to
sedges, meadows, and natives

43,661 .

Perennial plants 54% of member households use

(43.2% of the collection) digital membership cards
are native to Wisconsin

4
% Most membership communications
are sent by email to reduce paper use

N



Plant Collections

With ever-evolving plant selections and practical sustainability
tips, our collections empower guests to enhance their gardens
and living spaces.

Our collection:

v &

314,430 101,169

Spring bulbs in the ground Perennial plants

ﬂp

27,116

- - Annual plants '
v &

7,940 4,339

Permanent plant labels Species/cultivars

Interns played a key role as the Garden participated in two plant
and seed frials across North America. These trials help determine
which varieties thrive in real-world conditions and guide what
you'll find at garden centers and in your own landscape.

Check out the winners at GBBG.org/Trials.

American Rose Trials for Sustainability
(1 0of 27 sites)

All-America Selections:

Ornamental In-Ground Seed Trial
(10f 50 sites)
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Making Connections

From social media to media relations, the Garden is building
meaningful connections through digital storytelling and outreach.

= 162 =

‘ [o——
Website Social Media Email
254,031 Active visitors 59,651 Followers across 38,190 Subscribers
712,755 Pageviews Facebook, Instagram, and TikTok 9,532 Subscribers added

1.1 Million Engagements

(likes, shares, comments, and video views)

1.9 Million impressions

vV \

Media Relations

667 Mentions by the media
including US News & World Report, Forbes.com, Horticulture
Magazine, Wisconsin Public Radio — The Larry Meiller Show,
WI Meetings, and more than 100 concurrent appearances on
CBS NFL Football (over 100 aoffiliate stations across the U.S.)

2 Billionreached
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Total Support, Earned

Income, Investments, & Fi na nCia I Su p po rt

Capital Contributions

390/0 The Garden'’s net assets now total $30.2
Special'Events million, including $382,000 allocated
18% to capital renovations and additions.
: Of that amount, more than $118,000
Membership was contributed through private
15% donations, with the balance covered by
Daily Admission & Gift Shop endowment earmings.

15%
Other
13%

Contributions



